
Unit 9 - C: Explore how visitor
attractions respond to

competition and measure their
success and appeal.
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TRAVEL AND TOURISM
KS5

Unit 1 - AO3–AO5: Analyse and
evaluate industry information,

trends, and factors to understand
impacts on organisations and

customers, and how the industry
responds to minimise these

effects.

Unit 2 - AO3 & AO4: Evaluate
information, factors, and

consumer trends to make
informed decisions on travel

plans, routes, itineraries, and the
popularity of global destinations,

using evidence to support
recommendations.

Unit 3 - A & B: Explore
how marketing

activities influence
customer decisions,

meet customer needs,
and contribute to the
success of travel and

tourism organisations.

Unit 3 - C & D: Conduct
market research to identify

a new travel or tourism
product or service, and
produce a promotional

campaign to meet stated
objectives.

Unit 1 - AO1 & AO2: Understand
the travel and tourism industry,
including types, organisations, and
influencing factors, and apply this
knowledge to real-life scenarios.

Unit 9 - B:
Examine how

visitor attractions
meet the diverse
expectations of

visitors

Unit 9 - A:
Investigate the
nature, role and
appeal of visitor

attractions

Unit 2 - AO1 & AO2: Demonstrate
and apply knowledge and

understanding of the location,
features, and appeal of global

destinations, including the types
of tourism and activities they

support.
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